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About the study

* This was the fourth wave of an annual survey enabling
VisitAberdeenshire to better understand potential visitors and track
progress against KPIs

* Fieldwork was conducted by TMK in September / October 2025

* 1,601 consumers completed the online survey all of whom were aged
18+, open to taking a domestic holiday or short-break in the next year
and lived in Scotland (excluding Aberdeen/shire), North of England,
Midlands, South East England or Greater London

* To limit survey length the sample was split to ensure respondents were
quizzed about either City or Shire and one other urban or rural
destination
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Respondent profile: where they live

Scotland South East  North West  Yorkshire / West East Midlands  Greater North East
Humbershire  Midlands London




Respondent profile: where those from Scotland live

City of Glasgow
City of Edinburgh
Renfrewshire

South Lanarkshire

East Renfrewshire

North Lanarkshire

Fife

East Dunbartonshire

West Lothian

West Dunbartonshire
Perth and Kinross

City of Dundee

Scottish Borders

East Lothian

Midlothian

Highland

Falkirk

East Ayrshire

Dumfries and Galloway
Argyll and Bute

Stirling

South Ayrshire

Inverclyde

Eilean Siar (Western Isles)
North Ayrshire
Clackmannanshire
Orkney Islands
Moray

Angus
Shetland Isles
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Respondent profile: type of place

3%

W Rural area/in the country
m Village

Small town
B Medium sized town
I Large town
City




Respondent profile: demographics

230

200

150

100
50 |

18-24 25-34 35-44 45-54 55-64 65-74
mFemale mMale ° Non-binary mPrefernotto say




Respondent profile: household composition

Two adults, no children aged under 16 living in
household

Two adults and one or more child aged under 16
living in household

One adult, no children aged under 16 in household

Three or more adults, no children under 16 living in
household

One adult and one or more child aged under 16 living
in household

Three or more adults and one or more child aged
under 16 living in household




Respondent profile: working status

Full-time
Retired
Part-time
Homemaker
Long-term sick
Unemployed

Student

Other

Prefer notto say |
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Respondent profile: annual household income

These results align with UK
median disposable household
iIncome which is around £37,000

P




Respondent profile: marital status

Prefer not to say I




Respondent profile: disability (self or travel companion)

These results align with estimates from
the DWP Family Resources Survey
suggesting 25% of the population has a
disability of limiting long-term iliness

mNo
B Prefer not to say
Yes




Holiday type preferences

City break 1
Beach holiday
Scenic/landscape holiday
All-inclusive resort
Self-catering holiday
Rural escape
Culture/heritage break
Road trip by car
Spal/wellness break
Wildlife holiday

Cruise (sea or river)
Adventure/activity holiday
Walking/hiking holiday
Accessible holiday
Caravan/motorhome holiday
An escorted tour
Gastronomy holiday
Self-development holiday
Camping

Nightlife holiday

Golf holiday

0% 10% 20% 30% 40% 90% 60% 70% 80% 90% 100%
W Definitely not for me 2 3 4 m One of my favourite types of holidays




Activity preferences

Enjoying local food and drink

Sightseeing

Exploring cities

Relaxing/people watching

Short walks (up to 2 miles/1 hour)

Shopping local (crafts, food, souvenirs)
Visiting castles/historic buildings/stately homes/religious. ..

Visiting country parks/gardens/woodlands

Visiting museums/art galleries

Live entertainment (theatre, concerts)

Visiting breweries/distillenes/vineyards

Going to music festivals

Wildlife watching/birdwatching

Farm visits/experiences

Stargazing/night-time photography

Going to arts festivals

Cookery workshops/food tastings

Adventure activities (zipline, climbing, etc)

Wild swimming/cold water swimming

Mountain biking

Country sports (shooting; deer stalking)

Golf

Scattergun
marketing works

0% 0% 20% 30% 40% 0% 60% 70% 80% 90% 100%

m1-notatalllikely =2 =3 4 m5-verylikely




Types of information used to decide where to go

Digital / online tools, eg websites, apps, social
media

Talking with friends/family

Past personal experience

Personal advice from a travel professional / travel
agent

Printed travel guides / guide books
TV /Radio
Printed brochures

Newspapers / magazines

None of these
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Online tools used in connection with most recent trip

Online search engines

Booking platforms, eg booking.com
Traveller review websites or apps, eg Tripadvisor
Social media
Online maps
Tourism business website, eg accommodation,...
Transport provider websites or apps, eg airline, rail...
Travel guide websites or apps, eg Lonely Planet
Online videos
Destination / tourist board website, eg "Visit xxxx"
Content from online influencers / blogs / podcasts

Al platforms, eg Chat GPT, for itinerary planning / ideas...

None of these
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Social media platforms used to help decide where to go

Instagram
YouTube
Facebook/Facebook Messenger
TikTok

X (Twitter)

Reddit
Pinterest
Snapchat
LinkedIn
Quora
Bluesky

Nextdoor

None of these
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Ways in which smartphone used during most recent trip

To check the weather forecast I 64%

To share photos of the places you were visiting with friends and. . . I 5 /%o

To open maps to help find your way or spot places to visit I 56 %o
To display a ticket / boarding pass I 416%
To find general tourist information about the destination I /(%
To find information on public transport I 0%

As a means of paying for goods or services you purchased NN 39% The average respondent reported
' ’ I 3 (% :
{0 find ot uhats on " having used a smartphone for
almost six of these reasons
during their most recent trip

To book a table at a restaurant/ café /pub I 5%
To book tickets for a visitor attraction I 33%,
To book a taxi / Uber I 33 %
To book overnight accommodation I /7%
To order a food delivery I ? 1%
To book tickets for a concert / theatre show or other live event I (0%
To book a guided tour I 17 %
None of these A 6%
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Number of holidays or short-breaks in past year

Long haul holiday 25% 10% ¥

European holiday 25% 7%

Domestic holiday (4+ nights) 22%

Domestic short break (1-3 nights) 15%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B None HEOne Two or Three M Four or more




Agree/disagree statements

| love to taste and experience local food and drink |
| am happy to go back to places | have visited in the past

| enjoy spending time in the outdoors and in nature

When | travel, | like to be comfortable but don't seek out luxury

| prefer holidays at a slower and more relaxed pace

| am more than happy to change my planned activities and
experiences during my holiday/short break

| enjoy meeting other visitors and locals

| always seek out new experiences

| like to get off the beaten track

When | travel | enjoy exclusive or luxury experiences

| prefer holidays full of action and excitement

When | travel, | always seek out environmentally-friendly options

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

W Strongly disagree =2 3 4 mStrongly agree



Journey time tolerances

100%

100%[§100% og9 l 99%
90%
86%
80%
70%
70%
60%
50%
400/0 42%'
30%
20%
18%
10% 12%
0(% m

Up to 1 hour Up to 2 hours Up to 4 hours Up to 7 hours More than 8 hours

B Domestic short break (1-3 nights) m Domestic holiday (4+ nights)




Previous visit to City or Shire

m Within the last 2 years
W 2-5 years ago
6-10 years ago
m 10+ years ago
M Never visited




Purpose of last visit

Attending hen party

Buying car

Can’t remember

Collecting a pet

Day trip x 2

Education

Football match x 2

Funeral

Golf

Health testing

Honeymoon

| lived in Aberdeenshire for over 18 years
| used to live there but | don't anymore
| was a child

| worked there

Night out

Passing through x 3

Rugby

School trip

Shopping

Spa weekend

Spending 2 days around
- Teaching qualification at Uni

Travel connections

Holiday Visiting friends or Business Attending a special Other  Travelling with wife, who was on business

relatives event Visiting the university
Work x 3




“Ideal” holiday or short-break destination

Relaxing

Value for money

Rich in culture and heritage
Beautiful

Fun

Plenty to do

Uncrowded

Friendly

Easy to get to
Accommaodation choices suitable for all budgets
Local produce and cuisine often found on menus
Welcoming

Breath-taking

Suitable for all ages
Authentic

Romantic

For all seasons

Distinct culture

Out of the ordinary
Traditional

Upmarket

Ideally a destination will be seen as
offering emotional benefits, tick the right
functional boxes, and have sufficient
product features to make a visit worthwhile

o



Most picked word/phrase by broad age cohort

Relaxing

Value for money

Rich in culture and heritage

Beautiful

Fun

Plenty to do

Uncrowded

Friendly

Easy to get to

Accommodation choices suitable for all budgets

Local produce and cuisine often found on menus

Welcoming

Breath-taking

Suitable for all ages

Authentic

Romantic

For all seasons

Distinct culture

=\,V1_ VisitAberdeenshire Out of the ordinary
/\) .

Traditional

Upmarket




Words/phrases for Aberdeen City

Traditional
Rich in culture and heritage

Accommodation choices suitable for all budgets

Easy to get to

Suitable for all ages

Friendly

Distinct culture

Value for money

Welcoming

Uncrowded

Authentic

Plenty to do

Beaultiful

Relaxing

Local produce and cuisine often found on menus
For all seasons

Fun

Out of the ordinary

Breath-taking

Romantic
Upmarket
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Words/phrases for Aberdeenshire

Beautiful
Traditional

Rich in culture and heritage

Accommodation choices suitable for all budgets
Uncrowded

Relaxing

Authentic

Welcoming

Easy to get to

Suitable for all ages

Friendly

Local produce and cuisine often found on menus
Breath-taking

Distinct culture

Value for money

For all seasons

Plenty to do

Fun

Out of the ordinary

Romantic

Upmarket
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Does City/Shire offer activities that are enjoyed?

Golf 1
Short walks (up to 2 miles/1 hour) N |
Visiting castles/istoric buildings/stately homes/religious buildings N |
Country sports (shooting; deer stalking) Il |
Enjoying local food and drink W |
Wildlife watching/birdwatching W |
Visiting country parks/gardens/woodlands N |
Shopping local (crafts, food, souvenirs) | |
Sightseeing W |
Visiting brewenes/distilleries/vineyards Il |
Mountain biking W |
Farm visits/experiences W |
Visiting museums/art galleries | |
Exploring cites I |
Going to arts festivals W |
Wild swimming/cold water swimming I |
Stargazing/night-time photography Il |
Live entertainment (theatre, concerts) W |
Cookery workshops/food tastings Il |
Adventure activities (zipline, climbing, etc) |
Relaxing/people watching Il |
Going to music festivals I |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Definitely not somewhere offering this =2 = 3 = 4 m Definitely somewhere offering this = Don't know destinaitonn well enough



About the analysis

* While a limited amount of multivariate analysis has been presented
here, there are considerable opportunities to mine the data further

* The analysis was undertaken and slides prepared by Scattered
Clouds on behalf of VisitAberdeenshire in October 2025
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