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About the survey

 Purpose: to gather insight from local tourism
businesses to help inform plans and actions
during the year ahead

« Live: 9th —16th February
« Distributed via VisitAberdeenshire industry
newsletter, Linkedin channel and to local

Associations/Forums

« Sample =117
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Where is your business based

My business covers
both areas, 15, 13%

Aberdeen, 22, 19%

Aberdeenshire,
79, 68%

m Aberdeenshire m Aberdeen = My business covers both areas
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What size is your business

Large (>250 employees), 6, 5%

4

Medium (50-249
employees), 13, 11%

Micro (<10 employees),
63, 55%

Small (11-49 employees), 33,

m Micro (<10 employees) m Small (11-49 employees)

= Medium (50-249 employees) m Large (>250 employees)
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Which sector does your business fall into

-

Visitor attraction/experience
Self-catering

Hotel

Tour provider

Activity operator

Restaurant, cafe, food and drink experience
Retail

Pub/bar

Guest house/Bed & Breakfast
Music/Arts venue

Exclusive Use

Golf club/resort

Holiday park

Other

VisitAberdeenshire
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Enquiries for next 6 months (Mar-Aug 2026)

B Fewer than normal @ About the same as normal B More than normal © Our business doesn't take advance enquiries
Local area 55 - 9

51 I 16

47 - 16

0% 10% 20% 0%  40%  50% 60% 70% 80%  90% 100%

Elsewhere in Scotland

Northern England

Rest of UK (rest of England/Wales/Northern Ireland)

Overseas
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Bookings for next 6 months (Mar-Aug 2026)

B Fewer than normal = About the same as normal B More than normal © Our business doesn't take advance bookings

Local area

Elsewhere in Scotland

. m -

Northern England 44 18

Rest of UK (rest of England/Wales/Northern Ireland)

44 B -

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Overseas
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Supply Side Barriers- Summer Season 2026

Rising costs of doing business .2 7 _

Continuing economic uncertainty l 8 10 _

Non-domestic rates revaluation - 5 17 _

Other input/supplier costs . 6 20 _

righinfiation 15

Finding a price-point that meets both business needs and consumer - 7 19 _
expectations

saaffcosts [ 6 S

High interest rates - 9 21 _

Availability of staff with the required skillset _ 14 24 _

Short-term let licensing _ 6 27 _

Availability/range of visitor accommmodation _ 13 19 _

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

B Not a barrier at all 2 3 W4 mA major barrier
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Demand Side Barriers- Summer Season 2026

Cost of living pressures

I [00)
a)] ‘

General consumer caution

Perceived higher price of domestic vs overseas holidays

o

Bad weather experienced in the UK

N
()]

Appeal of outbound international travel 30

Lack of direct flights available

N
(00]

Climate change impact concerns

The FIFA World Cup 20

N
(00]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

m Not a barrieratall m2 3 m4 WA major barrier
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