Adventure awaits you: campaign evaluation
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Survey Background 5 VisitAberdeenshire

The survey was distributed to 12,902 potential
respondents

 Responses received from 222
 |Leading to a response rate of 1.7%
 Charts show number of respondents unless stated

industry.visitabdn.com



Respondent profile: country - VisitAberdeenshire

Englanc |
Scotland I
Wales
Northern Ireland
Switzerland
France
Sweden
Romania
Republic of Ireland
Netherlands
Guernsey
Greece
Belgium

Austria
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Respondent profile: location in Scotland - VisitAberdeenshire

Aberdeenshire
City of Glasgow
City of Edinburgh
South Lanarkshire
Perth and Kinross
Fife

Falkirk

Angus

East Renfrewshire
East Lothian

East Ayrshire
South Ayrshire
Scottish Borders
Renfrewshire
Eilean Siar (Western Isles)
City of Aberdeen
Argyll and Bute
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Respondent profile: location in England _, visitAberdeenshire

South East

South West

East Midlands

North West

Yorkshire and the Humber
London

West Midlands

East of England

North East



Respondent profile: demographics 5 visitAberdeenshire
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mFemale mMale mPrefernotto say



Respondent profile: household composition,,  visitAberdeenshire

Adults in household
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Respondent profile: interests/passions  _, visitAberdeenshire

Experiencing the natural environment
History and heritage

Exploring towns and cities

Food and drink

Adventure activities

Culture and the arts

Wellbeing/wellness

Book festivals Riding
Vibrant niahtlif Coastal bird watching Scottish whisky trail

brant ghilife - curling Skiing

Fishing Snowsports
Golf - hiking The wild and the outdoors
Learning to fly fish Visiting friends
Walking x 3
Other, please specify |  id camping and just looking around ,,, getting lost and finding something great
Music!! Scottish mtrad music eould be the number one draw for us
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Words that best and least describe region -  VisitAberdeenshire

Beautiful
Uncrowded

Rich in culture and heritage
Plenty to do
Breath-taking
Suitable for all ages
For all seasons
Welcoming
Friendly

Relaxing
Traditional
Authentic
Surprising

Distinct culture

Out of the ordinary
Value for money
Easy to get to

Fun

Quality accommodation
Exhilarating
Upmarket

Stylish

Romantic
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Likelihood of participating in holiday activities - VisitAberdeenshire

Easy to moderate walks

Hillwalking/strenuous walks

Birdwatching/wildlife watching

Walking on a long-distance trail

Cycling on off-road paths/tracks

Kayaking or canoeing

Cycling on roads

Paddleboarding

Wild swimming

Mountain biking

Mountaineering

Snowsports

Coasteering (exploring rocky coastline by climbing/jumping/swimming)
Running in a natural place

Bikepacking (type of cycling that involves carrying all gear on your bike)
Rock climbing/bouldering

Body boarding

Horse riding

Surfing

Fishing

N
o~

0% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Cam Pa i g N reca I I = VisitAberdeenshire

Unprompted
Yes No
Check by showing collage Prompted
Yes No Yes No
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Campaign recall: unprompted -  VisitAberdeenshire

34%

W Yes, | definitely remember seeing it~ Yes, | think | remember seeing it
m Unsure ® No, | do not recall having seen it



Campaign recall: confirming unprompted - VisitAberdeenshire

B No HYes



Campaign recall: prompted -  VisitAberdeenshire

B Yes, | definitely remember seeing this before today
Yes, | think | remember seeing this before today
m No, | still do not recall having seen this



Campaign recall: where seen? = VisitAberdeenshire

Facebook NG
VisitAberdeenshire eNewsletter
Active Traveller website

Active Traveller newsletter

Online advert
Instagram I
Visitabdn.com ema”
Twitter I Email from visit Aberdeen.
Publication ~ NN Can't remember
- Through Ospreys
Campaign video NN
Do not recall that
Blog M Not a clue
Other, please specify N A competition website
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Campaign outtakes =  VisitAberdeenshire

There is a wide range of things to see and do in Aberdeen and/or
Aberdeenshire

Aberdeen and/or Aberdeenshire has activities to suit all ages
Aberdeen and/or Aberdeenshire is a family-friendly destination
Aberdeen and/or Aberdeenshire has a range of quality experiences to enjoy

| can enjoy memorable experiences in Aberdeen and/or Aberdeenshire

It made me feel that the destination has it all, from adventure to attractions,
heritage and good food

| learnt that there are more adventure activities on offer in Aberdeen and/or
Aberdeenshire than | had imagined

[ learnt something new about what Aberdeen and/or Aberdeenshire has to
offer

The imagery inspired me to visit Aberdeen and/or Aberdeenshire

Aberdeen and/or Aberdeenshire is a good place to visit all year round

It made me think that visiting Aberdeen and/or Aberdeenshire offers good I
value for money

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

W Strongly disagree =2 3 4 mStrongly agree



Campaign intermediate outcomes —  VisitAberdeenshire

Enter the campaign prize draw
Talk to friends and family about a break in Aberdeen...
Sign up to Active Traveller's eNewsletter
Sign up to VisitAberdeenshire’s eNewsletter
Explore more of Active Traveller's website
Explore other pages within VisitAberdeenshire's website
None of the above
Visit VisitAberdeenshire’s website pages specific to the...
Follow VisitAberdeenshire on social media
Follow Active Traveller on social media
Contact businesses in Aberdeen and/or Aberdeenshire to...
Share the campaign content you saw via social media or...

Contact businesses in Aberdeen and/or Aberdeenshire to...

Other, please state:
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Travel situation - VisitAberdeenshire

Travel situation now
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'g o> |hadalready financially committed/booked a holiday/short break to Aberdeen and/or Aberdeenshire
= 0 . .

-% 2 Sl had already planned a trip to Aberdeen and/or Aberdeenshire but had not booked any part of the holiday/short break 2 4 5

> »n S \ - . n A

£ 5 21 was still deciding where to go, and Aberdeen and/or Aberdeenshire was just one option 10 1 3 29

5 O © 0 q

£ £ ©lhadnoplans to book a trip to Aberdeen and/or Aberdeenshire 2 27

— b

'— None of the above 4 1 1 3 2

20%
Non-attributable as still at considering a trip stage 52%
Potentially attributable as have visited or booked a trip 19%
Non-attributable as no clarity on travel situation at time of seeing campaign 9%
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Why no plans to visit?

Personal financial reasons
Lack of holiday time

Too far/long distance and time to travel

| have been there recently — want to go somewhere else...

Lack of knowledge about where to visit/what to do in...

The weather

The rise in cost of living is affecting my travel/holiday...

Travel to Aberdeen and/or Aberdeenshire is too expensive

There's not enough to do

Lack of knowledge about where to stay in Aberdeen...
Lack of knowledge about what Aberdeen and/or...

Lack of knowledge about what Aberdeen and/or...

It doesn't offer the kind of activities I'm looking for
It doesn'’t offer the kind of break I'm looking for
Staying in Aberdeen and/or Aberdeenshire is too expensive

Other, please specify
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First ViSit? - VisitAberdeenshire

35
30
25
20
15

10

No Yes



Purpcse of trip = VisitAberdeenshire
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Attending a special Business Coming home, | Hill walking Holiday Visiting friends or
event miss it so much. today.and it rained relatives
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Duration of visit? 5  VisitAberdeenshire

Justa 1night 2 10 11 12 13 14
day trip nights nlghts mghts mghts nlghts nlghts mghts nlghts nights nights nights nights nights
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How many did / will visit? - VisitAberdeenshire
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| travelled alone 2 6



When did / will visit take place? —»  VisitAberdeenshire

March  April 2023 May 2023 June 2023 | July 2023  August ~ Autumn  Winter Don'tknow  Other
2023 2023 2023 2023/2024
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Satisfaction with visit - VisitAberdeenshire

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Net Promoter Score -  VisitAberdeenshire

56
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What would encourage visit in next year? o VisitAberdeenshire

A good deal, special offer, promotion on accommodation
A good deal, special offer, promotion on travel (air fares, train. ..
Knowing more about things to do and places to see
A good deal, special offer, promotion on adventure activities
Recommendation from friends and family
Reading an article in a publication
Reading an eNewsletter from VisitAberdeenshire
Hearing previous visitors’ stories and experiences in Aberdeen...
Seeing inspiring content on social media
Seeing an advert from VisitAberdeenshire
Recommendation from locals
Unsure
Nothing

Recommendation from blogger/influencer | follow

Other, please specify
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Influence of campaign

| spent mare time than | originally planned to

| visited/will visit Aberdeen and/or Aberdeenshire instead of
another destination

| explored more of the region than | would have done
otherwise

| visited/will visit Aberdeen and/or Aberdeenshire at a
different time of the year than | normally would

None of these

| decided to take a holiday or short break in Aberdeen

and/or Aberdeenshire and would have stayed at home...

Don’t know
| took part in different activities than previously considered
| took part in more activities than previously considered

Other, please specify
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Convert possible trip to certainty? 5  VisitAberdeenshire

Definitely Probably Possibly Don't know Not at all
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ROI limitations - VisitAberdeenshire

Campaign Audience

Survey Invitees

Survey
Respondents
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Visitor Spend -  VisitAberdeenshire

« Estimated visitor nights in the region attributable
to the campaign — 5,254

« Estimated visitor spend in the region attributable
to the campaign - £307,037
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About the analysis iy .
- VisitAberdeenshire

 These slides have been created on behalf of
VisitAberdeenshire by Scattered Clouds who
undertook the survey analysis in July 2023
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